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Peter Marco’s unique in-house inventory contains 
diamonds and gemstones of all shapes, colours and 
sizes, often fashioned into one-of-a-kind pieces
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more valuable to me. At a young age, my mind 
started racing as it showed me a whole other part 
of life.”

This opening up of life was made possible by 
Marco’s passion for jewellery, his natural affinity 
for selling and his commitment to craftsmanship.

“You have to have a passion. I’ve been doing this 
for 40 years, and when I’m working on a piece, I still 
get so excited,” says Marco. “Of course the quality 
has to be there — everything has to be the best. 
And then there is the value. I still look at pieces and 
ask myself if I would buy it for my wife. Then we 
go through the work and expense to internationally 
certify every piece we sell — many others do not 
do that. So the colour, the clarity and cut of every 
stone we sell has been certified, and our customers 
love that.”

Looking back, Marco still feels that international 
experience and exposure is the foundation of his 
success. “Peter Marco is international, so our 
exposure is international,” he says. “The opinions 
we get on likes and dislikes are international, and 
that’s a huge advantage. As a designer we’re exposed 
to clientele from around the world — Russia, China, 

Japan, Saudi Arabia, Europe — and we get ideas 
from them. I have designers from all over the world 
that I work with, and this gives us a vast variety of 
different tastes to create beautiful pieces.”

Marco’s personalized services, attention to detail 
and contagious personality make him a perfect fit for 
Beverly Hills and, more specifically, Rodeo Drive. In 
a recent survey, his store was voted Beverly Hills’s 
most courteous, friendly and welcoming store.

Beverly Hills is one of the most competitive 
environments for jewellery in the world, servicing 
clients who also know their product and what 
separates the best from the rest. Aware of his many 
years in the business and his extensive worldwide 
network of rare-collector contacts, Marco’s clients 
come to him for their most unique requirements. 
“When I need a stone, I can find a stone that no 
one else in the world knows exists,” says Marco.

Success has afforded Marco and his wife the 
opportunity to give back, with special attention paid 
to children and animals. The company is involved 
with a charity that distributes thousands of bald 
dolls containing inspirational messages to kids living 
with cancer, and Operation Smile, an international 

medical foundation assisting children born with a 
cleft lip or cleft palate.

The jewellery business is, at its core, a happy 
one; pieces are often given to mark births, unions, 
anniversaries and significant accomplishments. 
Marco gets to experience some of this first-hand.

“I love optimistic people, and I’m a people 
person,” says Marco. “I’m fortunate that I’m 
involved in intimate times in people’s lives, like 
a marriage, anniversary or so many beautiful 
occasions. I’m also fortunate for the happiness I can 
bring people through my work, whether through 
design, quality or workmanship. I just love bringing 
happiness to people.”

And what does la dolce vita, or a good, luxurious 
life, mean to Marco? “It’s not boats, cars or homes; 
the luxurious life is giving back to the world and to 
people,” he says. “It’s being able to help and give 
back, and to have love and happiness.”

For years now, Peter Marco has made many 
people all over the world smile, and it’s clear that 
the hard-earned success of this gem of a man will 
continue to do so for years to come.

REAL ESTATE

JULES TRUMP AND  
THE ESTATES AT ACQUALINA

For nearly 38 years, Jules and the Trump Group have made it their mission to offer the 
most luxurious living developments in Miami. Their latest project is no exception
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Whether it’s the pools or cabanas, the garden oasis, the elegant family rooms in each unit or the stunning lobby designed by Karl Lagerfeld, 
it’s clear that luxury has hit a new level at the Estates at Acqualina P
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T
here’s a reason the world 
associates Miami, Fla., with 
luxury. And the Estates at 
Acqualina, the most luxurious 
condominium residence on 

Miami’s Sunny Isles Beach, will be one luxurious 
place to call home. There, breathtaking views, 
deluxe amenities and a feeling of exquisite 
pampering await you, all thanks to Trump — 
Jules Trump, that is.

Jules Trump and the Trump Group are the 
talented team developing many of Miami’s most 
lavish hotels, resorts and residential properties. 
Jules and his brother Eddie were born in South 
Africa and brought up in the family business, a 
retail store. When they moved to Florida, they 
realized that they could do a much better job 
delivering hospitality in the housing industry.

“With any business we get involved in, we try 
to impart our service culture to the business,” 
says Jules. “We’ve got a saying here: we expect 
what we inspect. We’re very careful to make 
sure standards are upheld, and that they are 
standards we would appreciate ourselves.”

Williams Island, the brothers’ first major 
development, was a project on which they 
were lucky enough to work with actress Sophia 
Loren, who would become a resident and later 
their spokesperson.  This was an experience 
that truly taught the brothers what it means 
to raise the bar.

“We started nearly 38 years ago … she 
worked with us and it really helped formulate 
a lot of our ideas,” says Jules. “She helped us 
define standards that we would continue to refine 
over the years.”

Then came several projects, including the 
Acqualina Resort. A Forbes Five-Star and AAA Five-
Diamond resort and spa that caters to families and 
couples, this was Trump’s first project on the beach. 
It was rated by TripAdvisor as the No. 1  beachfront 
hotel in the continental United States. So when the 
idea for the Estates at Acqualina came along, Jules 
and Eddie knew it would set them apart from all 
the other luxury developments. Unlike any other 
development company, the Trump Group designs 
its properties from the inside out.

“We believe that someone who’s paying that kind 
of money wants a comfortable home to live in, so 
the space is utilized as well as possible,” says Jules. 
“We spend months, perhaps years, perfecting the 
design of the interior of each unit. Then the shape 
of the building itself follows that design. It’s a very 
important distinction.”

The Estates at Acqualina, slated to be completed 
in 2020, will boast 245 exquisite residences situated 
within two towers and ranging in size from 2,910 
to 6,500 square feet. The units start at $4.2 million 
to $10 million and $35 million for penthouses. The 
parking garages at the Acqualina Resort and the 
Mansions house close to 130 exotic cars, including 
Rolls-Royces as the predominant car of choice for 

residents. Additionally, owners will be given the 
opportunity to work with a renowned interior 
design firm to customize their condo’s look and 
style. This kind of uncompromising customer 
service has characterized the Trump Group’s 
passion for luxury living over the years.

The concept behind the Estates at Acqualina 
is a celebration of art, architecture and lifestyle, 
and it can be found throughout the entire 
property. The Estates’ style and beauty is 
unparalleled. This focus on design and esthetics 
is something Jules tries to impart into all of the 
projects the group does.

“Whether it’s the entrance to the hotel, the 
fountains, the front on the street, whether it’s 
the extensive landscaping or the infinity pool 
or the interiors, we really focus on each feature, 
and we make a feature out of each of these,” 
says Trump.

Jules and the Trump Group are always on a 
quest for perfection. By visiting other hotels and 
other residential developments, they’re always 
looking for ways to improve upon amenities, 
design and the overall sense of luxury.

The most remarkable aspect of the Estates 
at Acqualina is its luxurious style, so when it 
came time to design the lobby of the property, 
the Trump Group knew it had to be one of a 
kind, evoking style unlike anything done before. 
They asked world-famous fashion designer and 
artist Karl Lagerfeld to do the honours, and 
he agreed.

“He’s an incredible man. The man is 84 and 
full of energy, full of brilliant ideas,” says Jules. 

“He had never done something like this in a luxury 
condominium before. It was totally unique for him, 
and he obviously enjoyed the experience. He came 
up with something really great, and I couldn’t speak 
more highly of the whole process.”

Asked to define luxury, Jules explains that it’s a 
feeling his residents continue to share with him. 
His customers keep coming back because they 
enjoy a combination of comfort, service level and 
feeling very much at home. Judging by the list of 
amenities and services to be provided at the Estates 
at Acqualina, it’s clear that Jules Trump and the 
Trump Group have a real sense of care for their 
residents and their interests.

“The people who live here just rave about 
the place. They feel very comfortable, they love 
returning here,” says Jules. “Many of our residents 
have multiple homes and travel so much ... but they 
get the feeling that they’re returning home and are 
part of a wonderful family.”

Jules is confident the Estates at Acqualina will 
attain a level of luxury living that is near perfection. 
He credits his success — past, present and future — 
to his dedicated team. “We have an incredible team, 
people who have been with us for 15 to 20 years, 
who understand the whole Acqualina philosophy 
and our continuous quest for perfection.”

Jules, pictured with Stephanie, his wife of more than 45 years, hopes 
his business legacy will be building the most beautiful residences in 

the world, in the most wonderful city in the world

www.estatesatacqualina.com

“WE’VE GOT A 
SAYING HERE: WE 
EXPECT WHAT WE 

INSPECT. WE’RE 
VERY CAREFUL 
TO MAKE SURE 

STANDARDS ARE 
UPHELD, AND 

THAT THEY ARE 
STANDARDS 
WE WOULD 

APPRECIATE 
OURSELVES”

—  Jules Trump
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Whether it’s the pools or cabanas, the garden oasis, the elegant family rooms in each unit or the stunning lobby designed by Karl Lagerfeld, 
it’s clear that luxury has hit a new level at the Estates at Acqualina P
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here’s a reason the world 
associates Miami, Fla., with 
luxury. And the Estates at 
Acqualina, the most luxurious 
condominium residence on 

Miami’s Sunny Isles Beach, will be one luxurious 
place to call home. There, breathtaking views, 
deluxe amenities and a feeling of exquisite 
pampering await you, all thanks to Trump — 
Jules Trump, that is.

Jules Trump and the Trump Group are the 
talented team developing many of Miami’s most 
lavish hotels, resorts and residential properties. 
Jules and his brother Eddie were born in South 
Africa and brought up in the family business, a 
retail store. When they moved to Florida, they 
realized that they could do a much better job 
delivering hospitality in the housing industry.

“With any business we get involved in, we try 
to impart our service culture to the business,” 
says Jules. “We’ve got a saying here: we expect 
what we inspect. We’re very careful to make 
sure standards are upheld, and that they are 
standards we would appreciate ourselves.”

Williams Island, the brothers’ first major 
development, was a project on which they 
were lucky enough to work with actress Sophia 
Loren, who would become a resident and later 
their spokesperson.  This was an experience 
that truly taught the brothers what it means 
to raise the bar.

“We started nearly 38 years ago … she 
worked with us and it really helped formulate 
a lot of our ideas,” says Jules. “She helped us 
define standards that we would continue to refine 
over the years.”

Then came several projects, including the 
Acqualina Resort. A Forbes Five-Star and AAA Five-
Diamond resort and spa that caters to families and 
couples, this was Trump’s first project on the beach. 
It was rated by TripAdvisor as the No. 1  beachfront 
hotel in the continental United States. So when the 
idea for the Estates at Acqualina came along, Jules 
and Eddie knew it would set them apart from all 
the other luxury developments. Unlike any other 
development company, the Trump Group designs 
its properties from the inside out.

“We believe that someone who’s paying that kind 
of money wants a comfortable home to live in, so 
the space is utilized as well as possible,” says Jules. 
“We spend months, perhaps years, perfecting the 
design of the interior of each unit. Then the shape 
of the building itself follows that design. It’s a very 
important distinction.”

The Estates at Acqualina, slated to be completed 
in 2020, will boast 245 exquisite residences situated 
within two towers and ranging in size from 2,910 
to 6,500 square feet. The units start at $4.2 million 
to $10 million and $35 million for penthouses. The 
parking garages at the Acqualina Resort and the 
Mansions house close to 130 exotic cars, including 
Rolls-Royces as the predominant car of choice for 

residents. Additionally, owners will be given the 
opportunity to work with a renowned interior 
design firm to customize their condo’s look and 
style. This kind of uncompromising customer 
service has characterized the Trump Group’s 
passion for luxury living over the years.

The concept behind the Estates at Acqualina 
is a celebration of art, architecture and lifestyle, 
and it can be found throughout the entire 
property. The Estates’ style and beauty is 
unparalleled. This focus on design and esthetics 
is something Jules tries to impart into all of the 
projects the group does.

“Whether it’s the entrance to the hotel, the 
fountains, the front on the street, whether it’s 
the extensive landscaping or the infinity pool 
or the interiors, we really focus on each feature, 
and we make a feature out of each of these,” 
says Trump.

Jules and the Trump Group are always on a 
quest for perfection. By visiting other hotels and 
other residential developments, they’re always 
looking for ways to improve upon amenities, 
design and the overall sense of luxury.

The most remarkable aspect of the Estates 
at Acqualina is its luxurious style, so when it 
came time to design the lobby of the property, 
the Trump Group knew it had to be one of a 
kind, evoking style unlike anything done before. 
They asked world-famous fashion designer and 
artist Karl Lagerfeld to do the honours, and 
he agreed.

“He’s an incredible man. The man is 84 and 
full of energy, full of brilliant ideas,” says Jules. 

“He had never done something like this in a luxury 
condominium before. It was totally unique for him, 
and he obviously enjoyed the experience. He came 
up with something really great, and I couldn’t speak 
more highly of the whole process.”

Asked to define luxury, Jules explains that it’s a 
feeling his residents continue to share with him. 
His customers keep coming back because they 
enjoy a combination of comfort, service level and 
feeling very much at home. Judging by the list of 
amenities and services to be provided at the Estates 
at Acqualina, it’s clear that Jules Trump and the 
Trump Group have a real sense of care for their 
residents and their interests.

“The people who live here just rave about 
the place. They feel very comfortable, they love 
returning here,” says Jules. “Many of our residents 
have multiple homes and travel so much ... but they 
get the feeling that they’re returning home and are 
part of a wonderful family.”

Jules is confident the Estates at Acqualina will 
attain a level of luxury living that is near perfection. 
He credits his success — past, present and future — 
to his dedicated team. “We have an incredible team, 
people who have been with us for 15 to 20 years, 
who understand the whole Acqualina philosophy 
and our continuous quest for perfection.”

Jules, pictured with Stephanie, his wife of more than 45 years, hopes 
his business legacy will be building the most beautiful residences in 

the world, in the most wonderful city in the world
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